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Leading the OT industry since 1917
The American Occupational Therapy Association (AOTA) is the national professional association 
representing the interests and concerns of occupational therapy practitioners and students of occupational 
therapy, established to improve the quality of occupational therapy services.

Current AOTA membership is approximately 65,000, including occupational therapists, occupational therapy 
assistants, and occupational therapy students. Members reside in all 50 states, the District of Columbia, 
Puerto Rico, and internationally. AOTA represents 230,000 occupational therapy practitioners and 
students in the United States.

AOTA’s major programs and activities are directed toward assuring the quality of occupational therapy 
services, improving consumer access to health care services, and promoting the professional development 
of members.

Gain unparalleled visibility to OT practitioners through:

 • Aota.org and AJOT (American Journal of Occupational Therapy) sites

	 • 164,914 average monthly visitors

	 • 572,887 average monthly page views

• �OT Practice – AOTA official monthly publication and new expanded website 
with over 65,000+ readership

• AOTA E-newsletters
	 • OT Practice Pulse - 58,000+ circulation to OT leaders

	 • OT Student Pulse - 25,000+ circulation to OT students

	 • AOTA Alerts - 58,000+ circulation to OT leaders

• OTJob Link
	 • 21,558 average monthly page views

	 • 5,800 average monthly visits

	 • 1,159 searchable resumes

	 • 278 views per job

• AOTA INSPIRE 2022
	 • 6,000 OT industry attendees
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The American Occupational Therapy Association (AOTA) and its members envision an inclusive future in which “occupational therapy maximizes health, well-being, and quality of life for all people, populations, and communities through effective solutions that facilitate participation in everyday living” (AOTA, 2017). In this issue, we address the complexity of applying our expertise to improve the health and wellness of women and promote their meaningful occupational engagement. It is fitting that we examine this topic in a moment in which diversity factors, including gender, are highly salient and worthy of our attention and reflection. As we negotiate this challenging landscape, not only are we discovering the value of our role in women's health across the lifespan, but we are also expanding our view of client-centered and holistic care to include diversity issues as well as gender, building capacity and leading our teams in considering gender and its intersectionality with other social and cultural diversity factors on health, and pro-ducing knowledge based upon our understanding of occupation and co-occupation and how it is both informed by diversity and shapes experience, health, and well-being. We invite you to join our discussion on women’s health and the impact of diversity factors on occupation on CommunOT™ at https://CommunOT.aota.org.
Patricia Laverdure, OTD, OTR/L, BCP, FAOTASpecial Interest Sections Council Chairperson

American Occupational Therapy Association. (2017). Vision 2025. American 
Journal of Occupational Therapy, 71, 7103420010. https://doi.org/10.5014/
ajot.2017.713002   
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AOTA.org website traffic
• Average monthly unique visitors: 164,915
• Average monthly page views: 572,887
• �Average time spent on site: 3 minutes,  

26 seconds

AOTA.org viewers:
• 57% browse from a desktop
• 41% browse from a phone
• 1.5% browse from a tablet
 

AOTA.org

American Journal of Occupational Therapy (AJOT) site
Medium Rectangle Ads:
• Will rotate throughout aota.org pages
• Size: 300 x 250 Pixels
• $3,500 per month

Digital Ad Options
Medium Rectangle Ads:
• Will rotate throughout aota.org pages
• Size: 300 x 250 Pixels
• $3,500 per month
Leaderboard Ads:
• Will rotate throughout aota.org pages
• Size: 728 x 90 Pixels
• $3,000 per month

File Size
For an image file, maximum 200KB

AOTA's official website has an exciting new responsive design that is utilized across all devices. Take advantage of these 
unparalleled opportunities to build your brand, promote your services, and sell your products 24 hours a day!

Digital Media
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Digital Media

OT Practice Pulse Digital Newsletter
News That Members Read—and Use!
Broadcast your latest job opening, continuing education offering, or product launch in AOTA’s digital newsletter! A broadcast 
email is delivered to thousands of AOTA members, providing highlights of news, advocacy, and trends.

Rate: $1,800

CIRCULATION: 
58,000+

Your Ad Here

Your Ad Here

Publication Date 	 Submission Deadline
January 11	 January 4
January 25	 January 18
February 8	 February 1
February 22	 February 15
March 8	 March 1
March 22	 March 15
April 12	 April 5
April 26	 April 19
May 10	 May 3
May 24	 May 17
June 14	 June 7
June 28	 June 21
July 12	 July 5
July 26	 July 19
August 9	 August 2
August 23	 August 16
August 30	 August 23
September 13	 September 6
September 27	 September 20
October 11	 October 4
October 25	 October 18
November 8	 November 1
November 22	 November 15
December 6	 November 29
December 20	 December 13

An EXCLUSIVE Sponsorship
Get a web link in the email, a 40-word description, and a graphic  

(250 w x 250 h pixels)

mailto:sales%40aota.org?subject=
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Your Ad Here

An EXCLUSIVE Sponsorship
Get a web link in the email, a 40-word description, and a graphic  

(250 w x 250 h pixels)

OT Student Pulse Digital Newsletter
Want to reach OT students? OT Student Pulse is the answer!
Broadcast your advanced program, or your latest job offering in AOTA’s digital newsletter just for students.  
Monthly issue features news and articles selected to address topics of interest for our current student readers.

Rate: $1,200 

CIRCULATION: 25,000+

Publication Date	 Submission Deadline

January 6		  December 15

February 3		  January 19

March 3		  February 16

April 7		  March 23

May 5		  April 20

June 2		  May 18

July 7		  June 22

August 4		  July 20

September 1		  August 24

October 6		  September 21

November 3		  October 19

December 1		  November 22

Your Ad Here

Digital Media
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AOTA Alerts Digital Newsletter
News That Members Read—and Use!
Broadcast your latest job opening, continuing education offering, or product launch in AOTA’s digital newsletter!  
A broadcast email is delivered to thousands of AOTA members, providing highlights of news, advocacy, and trends.

Rate: $1,800

CIRCULATION: 
58,000+

Your  
Ad Here

Publication Date 	 Submission Deadline

February 1	 January 25

March 1	 February 22

April 5	 March 29

May 3	 April 26

June 7	 May 31

July 5	 June 28

August 2	 July 26

September 6	 August 30

October 4	 September 27

November 1	 October 25

December 13	 December 6

An EXCLUSIVE Sponsorship
Get a Web link in the email, a 40-word description, and a graphic  

(250 w x 250 h pixels)

Your  
Ad Here

Digital Media
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Premium Enhanced Posting  Rate: $550
Employers receive:
•	 Posting (30 days) online at OTJobLink.org

•	 �Listing/link under Featured Employment Opportunities  
in AOTA’s twice-monthly OT Practice Pulse Digital 
Newsletter

•	 �Highlighted job posting and prominent visibility to job 
seekers

Maximum dimensions are 278 w x 88 h pixels.

OTJobLink
OTJobLink.org is the Online Resource 
OTs and OTAs Turn to FIRST! 
With job searches and résumé posting open to all occupa-
tional therapy professionals, advertising your open positions 
on OTJobLink.org will ensure your immediate access to the 
most qualified occupational therapy professionals.

Job Postings
As a registered, active employer, you will be able to:

•	�Easily customize job postings to reach the candidates 
you want.

•	�Search and view résumés by location, practice area, 
salary, and experience level.

•	�Manage your postings with tools that allow you to  
update your posting, view statistics on hits and  
applications, repost expired postings, and more.

Rates
One 30-day posting .................................................$350

Three 30-day postings..............................................$800

Tailored Packages
Tailored packages are available to best meet your specific hiring needs and maximize your recruitment budget.  

Call 800-877-1383, ext. 1103, for further details.

Display Ads
Drive traffic directly to your employment website!  
OTJobLink.org display ads help you gain the attention of 
job seekers and distinguish your organization’s employment 
opportunities from the others by providing a direct link to 
your website. 

Quarterly Rates
Banner.................................................................. $2,600 
430 w x 78 h pixels (72 DPI)

Button................................................................... $1,800 
150 w x 260 h pixels (72 DPI)

Formats
Standard JPG, GIF, and animated GIF files are accepted. 
No flash files. Maximum file size is 35KB.

Display 
Ads

Display 
Ads

Digital Media
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Editorial Advertising Rates
Size	 1x		  6x		  12x

Full page	 $3,200	 $2,900	 $2,600

1/2	 $2,400	 $2,200	 $2,000

1/3	 $1,600	 $1,500	 $1,300

1/4	 $1,200	 $1,100	 $1,000      

Spread	 $4,100	 $3,800	 $3,600

Cover II, IV	 $4,100	 $3,700	 $3,200

Cover III	 $4,000	 $3,100	 $2,900

OT Practice Magazine
Connect with the occupational  
therapy community!

OT Practice reaches all AOTA members in print  
and online, extending the reach of your advertising  
campaign. OT Practice now has a new, expanded  
website and enhanced digital version featuring  
new advertising opportunities.

Editorial Ad Sizes
 (in inches)            	Width       	Height 

Full Page (no bleed)		 7.125		 9.875

1/2 horizontal		 7.125		 4.875

1/2 vertical		 3.375		 9.750

1/3 square		 4.625		 4.625

1/3 vertical		 2.250		 9.750

1/4		 3.375		 4.750

Page trim size		 8.125		 10.875

Bleed size		 8.375	    1	1.125

See specifications on page 12 for further  
advertising details and instructions.

Print & Online

mailto:sales%40aota.org?subject=


Call 301-652-6611, ext. 1103  |  Email sales@aota.org 10

Recruitment & Continuing  
Education Ad Rates
Size	 1x

Full page	 $3,200

1/2	 $2,400

1/3	 $1,600

1/6	 $800

1/9	 $700

1/18	 $500

Spread	 $4,100

Cover II, IV	 $4,100

Cover III	 $4,000

Recruitment & Continuing  
Education Ad Sizes
  (in inches)		 Width		 Height  

Full Page (no bleed)		 7.125		 9.875

1/2 horizontal		 7.125		 4.375

1/3 square		 4.687		 4.375

1/3 vertical		 2.250		 9.187

1/6		 2.250		 4.375

1/9		 2.250		 2.750

1/18		 2.250		 1.187

Page trim size		 8.125		 10.875

Bleed size		 8.375	    1	1.125

Calendar Listings 
  1–2x	 3–9x	 10+x

  $110	 $100	 $90

Listings over 15 lines must be edited, or a continuing  
education display ad must be purchased.

See specifications on page 12 for further  
advertising details and instructions

Print & Online
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OT Practice Magazine 2022
OT Practice Magazine offers updates, capital reports, continuing competence and continuing education articles, research updates, and 
feature articles written by experienced occupational therapy professionals to give readers what they want and need to know about their 
profession. With a circulation of more than 64,000 active and engaged readers who pay to receive OT Practice, you have the opportunity to 
confidently market your company’s products, services, continuing education, and employment opportunities or to begin a new initiative. 

Month Editorial Ad  
Deadline

Recruitment Ad  
Deadline Theme

January November 24 December 3 Brain Injury

February December 23 January 6 Dementia

March January 27 February 3 Conference Preview

April February 24 March 3 AOTA INSIRE 2022

May March 24 March 31 Home Health

June April 28 May 5
Sensory Integration  

& Sensory Processing

July May 25 June 2 Children & Youth

August June 22 June 29 Stroke

September July 28 August 4 Home Modifications

October August 31 September 8 Employment & Careers

November September 28 October 5
Students and  

New Practitioners

December October 31 November 7 Driving

Print & Online
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Target Specific Occupational Therapy Market Segments!
Your company will be recognized as the sponsor of one of the Practice Area sections in the SIS Quarterly Practice  
Connections. Each sponsorship includes a ½ page ad in the selected practice area editorial pages so you can  
customize your message for an audience of key prospects.

SIS Quarterly Practice Connections— 
A supplement to OT Practice

Ad Specifications
Cover: 7.5 x 9.83 inches 

8.375 x 11.125 inches w/bleed
Full Color

1/2 Page: 7.5 x 4.67 inches
PMS 3516 spot color  

orange and black only
Format & Resolution:  

EPS, PDF, or TIF, 300 DPI min.

Choose from these practice areas:

Children & Youth	 $1,000

Health & Wellness	 $1,000

Mental Health	 $1,000

Productive Aging	 $1,000

Rehabilitation, Disability, &  
Participation	 $1,000

Work & Industry	 $1,000

Education	 $1,000

Cover II, IV	 $2,100

Space and Material Deadlines
	Issue Month	 Deadline	 Theme

February	 December 23	 Population Health/ 
			   Social Determinants  
			   of Health 

May		  March 24	 No Theme Specified

August	 June 22	 Neurodiversity

November	 September 28	 Strengths-Based  
			   Practice

SIS Quarterly 
Practice Connections

A Supplement to OT Practice®

May 2020, Volume 5, Issue 2 
ISSN 1084-4902

Table of Contents
 
Children & Youth ...................................................................... 2
 ӹ Basic Activities and Anxiety Reduction in the Care of Canines 

(BAARCC) Protocol for Adults With Autism Spectrum Disorder, 
Patricia Henton, OTD, OTR/L, ICA; Lacy Deitrick, OTDS; Rachael 
Godfroy, OTDS; Cassidy Horodeczny, OTDS; Tori Madaris, OTDS; 
Sydney Mericle, OTDS; & Katelyn Stout, OTDS  

 ӹ Bagless Therapy: Reducing Toy Bag Dependency by Embracing the 
Coaching Interaction Style, Rachelle Lydell, MSOT, OTR/L; & Tiffany 
Bolton, OTD, MOT, OTR/L

 ӹ Intensive Collaborative Intervention Programs for Children With 
Developmental Disabilities, Maria del Pilar Saa, OTD, OTR/L; 
Summer Squillacioti, OTD, OTR/L; & Sheryl J. Rosin, PhD, CCC-SLP

 
Education ............................................................................... 12
 ӹ Universal Design for Learning in OT/OTA Academic Programs: 

Working With Our Students, Cheryl B. Lucas, EdD, OTR/L; Kayla 
Collins, MOT, EdD, OTR/L; & Megan Edwards Collins, PhD, OTR/L, 
CAPS
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 ӹ Improving Outcomes in Chronic Conditions: Occupational Therapy's 

Distinct Value in PDGM, Karen Vance, BSOT; Clarice Miller, MS, 
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Mental Health ........................................................................ 19
 ӹ Head Injury and Homelessness: An Opportunity for Occupational 

Therapy, Lee Westover, MS, OTR/L; & Caitlin Synovec, OTD, OTR/L, 
BCMH

 
Productive Aging ................................................................... 23
 ӹ Aging Innovatively: A Community-Based Healthy Aging Program, 

Anne Lansing, OTD, MOL, OTR/L
 
Rehabilitation, Disability, & Participation ............................. 27
 ӹ The Role of Occupational Therapy in Delirium Detection and 

Management for Critically Ill Clients, Lyndsay Laxton, OTR/L; & 
Meghan Morrow, OTR/L

 
Work & Industry..................................................................... 30
 ӹ Occupational Therapy and Workplace Stress, Marissa Marchioni, 

OTD, OTR/L, CEAS; Priya Parekh, OTD, OTR/L, CEAS; & Brandy 
Brown, OTD, OTR/L

The content for this issue was developed before the COVID-
19 pandemic, so the articles don’t reflect the changes and chal-
lenges that have occurred over the past several months. But 
they do reflect the continued value and strength of occupational 
therapy, which has become more apparent than ever.

Occupational therapy continues to be the only profession that 
focuses on the use of occupations to maximize health, well-being, 
and quality of life, and AOTA continues to be the only organiza-
tion wholly dedicated to advancing occupational therapy practice, 
education, and research through standard setting and advocacy.

To that end, AOTA’s new logo, as seen in the Quarterly’s 
new design, celebrates the passion, vibrancy, and diversity of 
occupational therapy practice, practitioners, and clients. The new 
logo honors the profession’s values and it represents occupational 
therapy as a powerful and inclusive profession that is science-
driven and evidence-based. 

The Special Interest Sections continue our commitment 
to providing occupational therapy practitioners and students 
with the resources to support practice across specialty areas and 
settings. If you haven’t done so already, I invite you to join our 
discussions on CommunOT™ at www.CommunOT.org.

Andrew Persch, PhD, OTR/L, BCP
Special Interest Sections Council Chairperson

AOTA's New Look
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Your Company Here

Your Ad Here

Print & Online
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Advertising Specifications and Policies

Publisher takes no responsibility for reproduction if these requirements are not met. 
All new submissions will be reviewed for print specifications. While the publisher makes a reasonable attempt to identify 
errors in supplied materials, it assumes no responsibility for advertiser-supplied materials that are incomplete or that do 
not adhere to our specifications.

Publication Specifications
OT Practice Magazine
Trim Size: 8.125" x 10.875"

Live Area (no bleed): 7.125" x 9.875"

Bleed Size: 8.375" x 11.125" (extend a minimum of 1/8" 
beyond trim on all sides)

Binding Method: Saddle stitched

Printing Process: Web offset (SWOP standards apply to 
all ad materials)

Color: 4-color process throughout (spot colors must be 
built in CMYK)

SIS Quarterly Practice Connections
Trim Size: 8.125" x 10.875"

Live Area (no bleed): 7.125" x 9.875"

Bleed Size: 8.375" x 11.125" (extend a minimum of 1/8" 
beyond trim on all sides")

Binding Method: Saddle stitched

Printing Process: Web offset (SWOP standards apply to 
all ad material)

Color: PMS 3516 & black ink (inside pages); CMYK 
(covers)

Cancellation Policy
Unless otherwise stated in advertising contract, all print 
advertising not canceled 30 days prior to the publication 
mail date is 100% liable for ad space.

Payment
All companies and advertising agencies outside of the United 
States must prepay for each advertisement placed.

Ad Production & Submission
Submit your copy as an attached text document or as 
part of your email message. Submit any logos or graphics 
as separate attachments; high resolution TIF, JPEG, 
grayscale or bitmap. 

Material Specifications
PDF files are the preferred digital format. CMYK (OT 
Practice), PMS 3516 + black (SIS Quarterly inside 
pages), CMYK (SIS Quarterly covers) or grayscale; all 
fonts embedded; high-resolution images; Press Quality 
PDF, EPS, JPEG and TIF files are acceptable at 300 DPI 
minimum.

Bleed
8.375" x 
11.125"

Trim (magazine size)
8.125" x 10.875"

Live Area
(no bleed)

7.125” x 9.875”

Print & Online
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“It is helping us to recruit an OTA director; 
interviewing today. I would strongly 
recommend this venue.”
—Oliver Borden, San Juan College: School of 
Health Sciences

“We had excellent traffic throughout, great conversations, and the  
students were such fun to interact with (and also very knowledgeable  
and inquisitive). I can’t imagine the work involved in putting together  
an event of that magnitude, and it was pulled off beautifully.” 
—�Mindy Wardenburg, Mercer Consumer

AOTA INSPIRE | 2022 Annual Conference & Expo 

“INCREDIBLE amount of traffic the first evening of the event. I gave away 2/3 of 
what I brought to give away at the entire Expo. Much more than I expected, and 
did more than I would have at four university job fairs.”
—Sue Harlow, TriHealth

“This show is a must for the future 
growth of your business.”
—Susan Whorff, Grampa’s Garden & 
Weighted Comfort Solutions

March 31–April 3, 2022 | San Antonio, Texas
Reach the world’s largest gathering of occupational therapy professionals—more than 6,000 researchers, practitioners, 
educators, administrators, and students—at AOTA INSPIRE 2022! AOTA is the place to make a positive and lasting 
impression on this valuable audience by interacting face-to-face with thousands of key health care decision makers in 
the occupational therapy market. The demand for occupational therapy practitioners to help individuals dealing with 
the social, emotional, and physical effects of aging, illness, and injury continues to grow. AOTA is at the heart of this 
ever-expanding profession, bringing exhibitors face-to-face with professionals who fuel the growth of the industry and 
improve the lives of millions of people.

What exhibitors say about our Expo Hall and Conference attendees:

AOTA was one of the most successful conferences we have ever attended. Not only was it so knowledgeable  
but the community was so welcoming and supportive. We felt like we were part of a big family!
—Hanza Naqvi, Kudo Banz

“The Expo was incredible.  
I got a chance to see so many 
amazing things that I didn’t 
even know existed.”

“The Expo Hall – I need to be able to see, touch, 
and try various products to understand them. It was 
wonderful being able to talk to program developers, 
inventors, sales representatives, etc. about their 
products/services.”

“Love the Expo; hands-on 
exploration of products.”

What our Conference attendees say about their Expo Hall experience:

Conference  
& Events

mailto:sales%40aota.org?subject=
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Exhibit
Connect to more than 6,000 occupational therapy  
professionals and more than 350 exhibitors at  
AOTA INSPIRE | 2022! 

In the Expo Hall, you will:
• Gain direct access to thousands of health care decision makers.

• Welcome steady traffic at your booth.

• �Network, influence, and interact with occupational therapy 
practitioners, students, educators, dealers, and distributors— 
the entire industry—all in one place.

• �Showcase your products and services, continuing education, or ca-
reer opportunities in a specialized forum.

Exhibit Hours
Thursday, March 31..................12:30 pm–5:00 pm
Friday, April 1............................10:00 am–5:00 pm
Saturday, April 2....................... 9:00 am–Noon

Exhibit Set-up
Wednesday, March 30..............8:00 am–6:00 pm
Thursday, March 26..................8:00 am–10:00 am

Exhibit Dismantle
Saturday, April 2.......................Noon–6:00 pm

Booth Rates
Standard Booth—rental fee for exhibit 
space is twenty-five dollars ($25.00) per 
net square foot ($2,500 per 10’ by 10’ 
standard booth)

Corner Booth—rental fee for exhibit 
space is twenty-six dollars ($26.00) per 
net square foot ($2,600 per 10’ by 10’ 
corner booth)

Premium Booth—rental fee for exhibit 
space is twenty-seven dollars ($27.00) 
per net square foot ($2,700 per 10’ by 
10’ premium booth)

Small Business Non-Profit Booth*—
restricted to specific in-line booths 
in designated areas of the floor plan 
($1,500 for 10' by 10' booth, to include 
6ft skirted table,  
2 chairs, wastebasket, and carpet).

* �To qualify for a non-profit table top rate, you 
must supply proof from either the IRS or 
the taxing body from the state in which your 
company is registered/licensed along with  
this contract.
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Connect
Pre- and Post-Conference  
Attendee Mailing Lists

Increase traffic to your booth and follow up with 
attendees by ordering  pre- and post-Conference mailing 
lists for AOTA INSPIRE 2022 for your pre- and post-
Conference promotion. Pre-Conference lists are available 
approximately 4 weeks prior to Conference. 

Physical mailing only (no emails).

Electronic Excel file. Available to Exhibitors only.

  Rates		

Pre-Show List	 $350

Post-Show List	 $350

Pre- and Post-Show List	 $400

Present
Take exhibiting to the next level by participating in these 
45-minute sessions that allow you to showcase the 
occupational therapy applications of your products or 
services in an educational setting. Reach current and 
potential customers with hands-on demonstrations and 
in-depth information on how they’ll benefit from your 
company’s products. Attendees enjoy the face-to-face 
time with exhibitors and many exhibitors find these 
opportunities an invaluable part of their marketing 
efforts. 

In addition, seminar presenters will be given a pre-
show attendee mailing list to which they can market 
their seminar presentation. A high-resolution, 4-color 
logo should be submitted for inclusion in signage and 
printed promotions.

Attendees receive .75 contact hour (.75 NBCOT 
PDU), and the seminars must be reviewed by AOTA 
to be accepted into the program to ensure they are 
occupational therapy–related and educational by 
nature.

Exhibitor-Sponsored Seminars are available only to 

registered exhibitors. A 100% cancellation fee applies.

Cost: $1,500

Sponsor
AOTA offers tiered opportunities to provide heightened 
brand exposure. Sponsor recognition is woven into the 
AOTA Inspire conference. Visionary, Trailblazer and 
Leader levels are available with rates for all budgets.
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Occupational Therapy Month
Show your support of occupational therapy! 

Each year in April, occupational therapists, occupational therapy  
assistants, and students in practice, education, research, and science  
host a month-long celebration showcasing the importance of occupational therapy. 

The OT Month sponsorship is an excellent way to get your company’s marketing message to thousands of  
occupational therapy practitioners, while showing that you support their profession.

Sponsorship

Your company’s logo will appear as a supporter of the OT Month campaign in:
• �A press release sent to state OT associations

• �4-color OT Practice OT Month display advertising developed by AOTA in 1/2 page (or larger) ad with your logo

• �Logo included on vendor home page with OT Month catalog

• �The OT Practice Pulse in April 2022. 
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List Rentals
Get a Mailing List of AOTA’s Practicing OT and OTA 
Members!
The success of your direct-mail campaign depends first on the quality of your list. 
AOTA’s list rental service can tailor a list to meet your needs based on facility setting, 
membership category, practice area, Special Interest Section, and geographical area 
as specific as zip code prefix. Our clean, customized lists are updated daily, and 95% 
deliverability is guaranteed.

AOTA now offers an online List Rental Kiosk. This new service allows you to get  
estimated counts and costs; change parameters to tailor your list to your desired 
record count; and submit your list request any time of day or night. The kiosk is 
open 24/7!

All list rentals will now be processed through this online kiosk. Please place your 
online order by going to https://myaota.aota.org/ListRental.aspx.

Contact listrental@aota.org with any questions.

Format and Rates
Email transfer: Excel file, $130 per thousand names, minimum charge $160. $30  
processing fee for all orders. Minimum charge includes processing fee. Pre-pay-
ment is required.

Discounts are available for recognized list brokers. Prices are subject to change  
without notice.

We do not rent e-mail addresses.

Practice Areas/ 
Facility Settings/ 
Special Interest Sections
• Academic Education

• �Administration

• Assistive Technology

• Children & Youth

• Community Based

• Developmental Disabilities

• Early Intervention

• Freestanding Outpatient

• Geriatrics/Productive Aging

• Hand Therapy

• Home & Community Health

• Hospital

• Mental Health

• Pediatrics

• Private Practice

• Rehabilitation & Disability

• School System

• Sensory Integration & Processing

• �Skilled Nursing/Long-Term Care

• Subacute

• Visual Impairment

• Work/Industry/Ergonomics
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Contact Us
Exhibit Sales, Advertising, and  

Sponsorship & Meetings
Contact: Dianne Vance, CAE

Phone: 301-652-6611, ext.1103
E-mail: dvance@aota.org

AOTA List Rental Service
Contact: List Rental Manager

Phone: 301-652-6611, ext. 2767
E-mail: listrental@aota.org

The American Occupational Therapy Association
6116 Executive Boulevard

Suite 200
North Bethesda, MD 20852-4929  

www.aota.org
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